SSSSSSSSSSSSSSSSSSSSSSSS






Like the brain, StellaPop is divided into two halves: management and creative

O S*@HOPO consulting. We specialize in each function while maintaining a deep understanding of
OO how one affects the other. We know that the two sides must work together seamlessly

to drive success within every company.

We're in the “creating solutions for your business” business — cooking up the best
solutions and managing the biggest challenges for our clients.
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LinkedIn for Instagram for TikTok for Twitter, Youtube, Facebook for
B2B B2C B2C B2B/B2C









Algorithms Explained

Al sorted user content

Relevancy Reach Engagment
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Sort millions of posts Promote pay to play Keep users engaged
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Back-End Social Media Management

Content Content Messaging Design Scheduling
Calendar Development & Copywriting
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Avoid

=
X Trending/Memes I
X Cultural Appropriation I
X Over Tagging

X Posting Flyers I
X lllegible Image Text I
X Over/Under Posting









Handling Negative Reviews
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Verifying Your

Legitamacy L Ve

Customers will check your g
digital presence to learn 4 pﬁ
more about you |
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Key
Takeaways

Operations
Experience

Management




Key
Takeaways

Be patient Customers first
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