HOWTOBUILDA
* HIGHLY ANTICIPATED
MARKETING MEN




Like the brain, StellaPop is divided into two halves: management and
creative consulting. We specialize in each function while maintaining a
deep understanding of how one affects the other. We know that the two
sides must work together seamlessly to drive success within every

company.

We're in the “creating solutions for your business” business — cooking up
the best solutions and managing the biggest challenges for our clients.







Prep, Cook, Identify Key Messaging Brand Story
& Serve Audience Differentiators & Positioning & Identity



BRAND
ATTRIBUTE
SCALE

How do you want your brand to
be perceived?

Necessity »
Expensive »
Light »

Formal »

Exotic »
Discreet »
Hi-Tech Industrial »
Heritage »
Modern »
Quiet »

Simple »
Subdued »
Black & White »
Feminine »

Raw »
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<« Luxury

<« Economical

« Serious

« Casual

« Commonplace
« Aggressive

« Homemade

<« Ground Breaking
« Classic

« Loud

« Complex

<« Bright

<« Colorful

« Masculine

« Refined
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Different ways to inte:act with

prospective customers



Different ways to interact with
prospective customers

Paid Owned Earned



E—— PAID MEDIA m—




Digital vs.
Analog

These two forms of media
represent your brand in a more
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traditional, physical format and a
more modern, online format
respectively.



PAID
APPETIZERS

Like appetizers;
Paid media gets
things started

Increases reach and set the
tone for brand awareness.




PAID
APPETIZERS

OFFERINGS:

Traditional Placements
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APPETIZERS
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Digital Placements




PAID
APPETIZERS

commercials
& streaming




PAID
APPETIZERS

display ads
& ppc







—— OWNED MEDIA m—




OWNED Owned Media sets a
MAIN COURSE .
baseline for your brand

Your brand's primary means to
present services, mission, and brand.




OWNED
MAIN COURSE

OFFERINGS:

Digital









OWNED
MAIN COURSE

OFFERINGS:

Analog Placements




OWNED
MAIN COURSE

Business Brochures Service Establishment Building

Cards & Flyers Sheets Atmosphere Signage



EARNED MEDIA




EARNED
DESERRT

leverages customer
& community feedback

Earned media is considered free
coverage of your company that comes
from sources outside of paid/owned.







EARNED

DESERRT

articles
interviews,
& editorials

The 21 Most Epic Desserts in
Washington, DC to Eat
Before You Die

| had a Cherry Tree
Dessert Everyday for a

| Sydney te Wildt
Week
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DESERRT ey y
These validate your business in the eyes of

others due to its authentic support from

~~someone your consumer trusts - the employees | : | g o)










WHAT MAKES A GREAT DISH?




for more

A consistent message is key to setting
expectations for your brand and
familiarizing yourself with your audience.
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McDonald's |

OVER

BILLION SERVED

A visually consistent brand sets the
tone for your consumers to recognize
and identify your company.



Using brand transparency and honesty go a long way in

building long-term customer loyalty and trust.










Next?









Questions?



